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In recent years the Club has led
other major jurisdictions with

its innovative and customer-
centric strategies. The objective
has always been to ensure that the
Club can continually meet the
expectations of its million plus
customers through the provision
of responsible and world-class
wagering services.
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In this respect, the addition of five weeknight
race meetings and eight simulcast days from next
season will strengthen the Club’s efforts to combat
illegal gambling. They will also help ensure that
any proceeds continue to benefit the community
as a whole.

CELEBRATING 40 YEARS

OF THE MARK SIX

The 40th anniversary of the Mark Six this year
provided a timely reminder of these benefits.

It was back in 1975 that the Club was
authorised by Government to organise a lottery to
combat illegal lotteries such as the “Che Fa”, which
were then rampant across Hong Kong. The Mark Six
was launched the following year.

Since then the Mark Six has brought hope to
millions of people and generated HK$39 billion in
Lottery Duty and HK$21 billion in Lotteries Fund
contributions. More than 20,000 projects involving
over 300 organisations have been supported. Elderly
services, rehabilitation facilities, family and child
welfare, youth activities, and many more besides —
all have benefited thanks to the Mark Six.

It was therefore no surprise that March’s
anniversary draw saw an unprecedented response.
With the largest ever Snowball of HK$75 million
and the First Division Prize Fund estimated to
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reach HK$100 million, people queued around the
block at Club retail branches to buy tickets. In the
event total turnover set a new record of HK$446
million and five lucky people went away with first
division prizes worth HK$27 million each.

SELLING NOW

The Mark Six 40th
anniversary draw

saw a huge turnout

at retail branches
(opposite page).

Popular former host
Kenneth Ng, alias “Uncle
Winter”, returned for

the special anniversary

RECORD FOOTBALL PERFORMANCE

A further testament to the success of the Club’s
efforts to direct customer demand to regulated and
responsible channels was the record football betting

broadcast (above).
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turnover of HK$86.8 billion achieved this year, which
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in turn delivered a record HK$5.95 billion in betting
duty to Government.

Essential to this performance was enhanced
coverage of leagues and tournaments, for example
the U23 Asian Cup, and strong customer interest in
the Copa America Centenario and the early stages
of Euro 2016.

Ongoing enrichment of customers’ live and
digital football experience via the HKJC TV App,
which offers free football live streaming and live
analytics, was also an important factor.

ENRICHING THE DIGITAL EXPERIENCE
Customers increasingly seek to engage with racing
and wagering through digital technology. Indeed it
is @ major driver of the Club’s business. With this
in mind the Club continues to enhance its digital
information and entertainment offerings, while
also seeking to leverage the opportunities new
technologies are opening up.

The HKJC TV App, launched last season as a
mobile platform to provide football information and
live games, was this season extended to include live
racing and all pre-recorded programmes, as well as
live Mark Six lottery draws. It is now a one-stop shop
for all HKJC programming.

The Racing Touch horse racing and betting
application was enhanced, with new versions
released on iPad and Android platforms, offering a
complete set of racing bet types, quick-key functions
and racing trivia.

SpeedPRO, a significantly upgraded version
of the hugely popular SpeedPower was launched.
Offering enhanced functionality and taking account
of additional factors, it provides further insight into
horse performance and race analysis.

A new pre-purchase racecourse admission
service was introduced utilising WeChat Pay.
Customers can also use it to make online
reservations in public racecourse restaurants.
The Club is one of the first partners of WeChat to
introduce services on WeChat Pay.

Looking ahead, the Club is exploring the
exciting possibilities of Virtual Reality. Using the
latest VR technology, fans at Digital Night parties at
Happy Valley this season were able to visit locations
around the racecourse and get a jockey’s eye view
of arace, giving them a totally immersive experience
of the racing action.

NEXT GENERATION CUSTOMER
INFORMATION AND WAGERING SYSTEM
This year saw further progress on a new integrated
customer information and wagering system. The
system will provide much greater speed and
flexibility in responding to customer demand as
well as improving the Club’s ability to combat illegal
betting operators.

Work also started this year on a new customer
relationship management (CRM) system. The aim
is to fully integrate the Club’s CRM capabilities to
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Trying out the latest
Virtual Reality
technology (above).
The HKJC TV App
provides a one-stop
service for racing,
football and the Mark
six (right).
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The Club’s new
state-of-the-art
broadcasting studio.
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provide a single view of customers across all their
touch points, with the ultimate objective of improving
the customer journey and experience.

SHA TIN COMMUNICATIONS AND
TECHNOLOGY CENTRE

Much of the development work for the Club’s
systems is taking place at the new Sha Tin
Communications and Technology Centre (SCTC)
which opened in August 2015. An integrated hub
for the Club’s IT departments and betting channels,
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it allows for much greater synergy between these
core functions.

SCTC also provides a brand new home for Sha
Tin Telebet, featuring the latest communications
technology, a new “dumbbell” layout to facilitate
communication between workstations, and
ergonomically designed seating for the 1,000
operators who work there during peak hours.

Another beneficiary is the Club’s broadcasting
team, which now has a fully integrated broadcast
centre, with three studios and full post-production
facilities. Given the substantial increase in broadcast
hours, with viewers across a wide range of customer
segments, and a growing audience overseas, this
represents a significant step-up in the Club’s ability
to reach out both at home and abroad.

RETAIL REVITALISATION

This season saw the launch of 12 new-look retail
branches, adding to the six rolled out last season.
The branches have been designed to cater to the
increasingly differentiated needs of customers, in
particular for interactive and digital services.

A key feature of all 102 branches is a dedicated
“Caring Hearts” community service counter, part of
a major effort to enhance the role of branches as
good neighbours in their community. Branches are
now equipped with automated external defibrillators
(AEDs) and provide free Wi-Fi, mobile device
charging and umbrella lending services.
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